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Print	media	examples

Print	media	is	a	form	of	publishing	that	relies	upon	paper	as	its	medium.	Magazines,	newspapers,	flyers,	and	books	are	all	examples	of	print	media.	This	type	of	publishing	has	been	around	since	the	emergence	of	the	printing	press	in	the	15th	century,	when	it	enabled	the	rapid	spread	of	information	for	the	first	time	in	human	history.	It	remains	an
important	part	of	communication	and	marketing	to	this	day.	In	the	past	few	decades,	print	media	has	faced	stiff	competition	from	new	media,	such	as	the	internet	and	television.	Nevertheless,	print	media	still	remains	relevant	in	some	contexts.	Large	newspaper	publications,	for	example,	are	still	seen	as	the	elite	mediums	for	political	discourse.	For
most	of	the	20th	Century,	newspapers	were	the	dominant	mass	media	form	of	information	sharing,	particularly	in	the	fields	of	economics	and	politics.	Historically,	newspapers	were	published	in	national	broadsheets,	state-wide,	and	local	formats.	They	are	typically	published	daily	or	weekly.	Many	newspapers	include	sections	for	national	and
international	news,	local	news,	sports,	weather,	opinion,	business,	and	crime.	In	addition	to	news	articles,	newspapers	may	also	contain	comic	strips,	puzzles,	or	advice	columns.	Magazines	are	printed	periodicals,	typically	released	on	a	monthly	or	bi-monthly	basis.	They	are	usually	geared	towards	a	specific	intended	audience,	and	they	often	have	a
specific	focus	or	niche.	For	example,	there	are	magazines	for	bird	enthusiasts,	carpenters,	pop	culture	fans,	and	car	enthusiasts.	Unlike	newspapers,	magazines	tend	to	have	more	graphics	and	fewer	articles.	They	also	often	include	glossy	advertisements	targeting	a	niched-down	audience	demographic.	Related	Article:	What	Is	Media	Richness	Theory?
For	centuries,	books	have	been	an	important	source	of	both	entertainment	and	education.	The	first	book	is	thought	to	have	been	invented	by	the	Ancient	Egyptians,	who	used	papyrus	scrolls	to	record	their	history	and	myths.	Around	the	same	time,	the	Chinese	developed	paper	and	began	using	it	to	create	books.	Books	then	spread	to	the	rest	of	the
world,	thanks	to	the	efforts	of	early	explorers	and	traders.	The	invention	of	the	printing	press	in	the	1400s	made	it	possible	to	mass-produce	books.	This	helped	to	make	books	more	affordable	and	available	to	the	general	public.	We	can	divide	books	down	into	categories	such	as	textbooks,	encyclopedias,	and	novels.	Each	of	these	sub-categories	serves
its	own	purpose,	including	education,	knowledge	storage,	and	entertainment	respectively.	Billboards	are	signs,	often	advertising	signs,	that	are	plastered	in	public	thoroughfares	including	highways	and	popular	shopping	strips.	Billboards	were	first	used	in	the	early	1800s,	when	advertisers	began	using	large	posters	to	promote	their	products.	These
early	billboards	were	often	written	by	hand,	faded	easily,	and	were	difficult	to	read	from	a	distance.	However,	they	proved	to	be	effective	at	catching	people’s	attention.	In	the	late	1800s,	advances	in	printing	technology	made	it	possible	to	produce	large	lithographs	that	could	be	easily	mounted	on	walls	or	fences.	By	the	early	1900s,	companies	were
using	these	lithographs	to	advertise	everything	from	cars	to	baby	formula.	Today,	print	billboards	are	increasingly	being	replaced	by	electronic	billboards	that	can	display	a	flashy,	moving	image	to	catch	people’s	attention	more	effectively.	Posters,	like	billboards,	are	used	to	advertise	products	and	brands	in	public	spaces.	They	are	often	seen	in
spaces	such	as	bus	shelters,	on	the	sides	of	buildings,	in	cinema	foyers,	and	in	subways.	One	of	the	key	benefits	of	using	posters	to	advertise	is	that	they	can	be	very	cost-effective.	Unlike	television	or	radio	ads,	which	require	airtime	or	production	costs,	posters	can	be	produced	relatively	cheaply.	Additionally,	because	they	are	typically	placed	in	high-
traffic	areas,	posters	have	the	potential	to	reach	a	large	number	of	people	with	minimal	effort.	Posters	are	most	commonly	used	to	promote	films,	live	shows,	and	music	gigs.	They’re	still	used	regularly	as	a	form	of	guerilla	marketing	–	anyone	can	throw	up	a	poster	in	a	public	space	in	the	inner	city.	Flyers	are	handheld	advertisements	that	are	are
typically	distributed	in	public	places	such	as	on	street	corners	or	in	bus	shelters.	They	may	also	be	mailed	directly	to	potential	customers.	Flyers	contain	printed	text	and	images	promoting	a	single	message,	such	as	a	message	about	a	product,	event,	or	who	to	vote	for	in	an	election.	They	also	sometimes	offer	coupons	or	discounts.	Their	goal	is	to
generate	interest	in	what	they	are	promoting	and	to	encourage	people	to	take	action,	such	as	visiting	a	website	or	attending	an	event.	When	designed	effectively,	flyers	can	be	an	important	tool	for	marketing	and	advertising.	Catalogs	are	printed	media	that	demonstrate	and	promote	the	inventory	of	a	shop.	They	typically	contain	product	photos,
descriptions,	pricing	information,	and	contact	information.	Many	businesses	also	use	catalogs	to	showcase	new	products	or	seasonal	offerings.	Historically,	brands	such	as	JC	Penney	would	send	out	their	catalogs,	then	consumers	would	send	back	purchase	orders,	and	get	their	products	delivered.	With	the	rise	of	the	internet,	catalogs	have	moved
online,	and	print	catalogs	are	less	common.	Often,	seasonal	catalogs	are	also	provided	that	target	specific	events	and	product	segments.	For	example,	a	retailer	might	create	a	holiday	gift	catalog	that	is	specifically	designed	for	Christmas	shoppers.	Coupons	are	a	type	of	promotional	discount	offered	by	retail	stores	or	manufacturers.	As	print	media,
they	are	typically	distributed	through	newspapers,	direct	mail,	or	on	flyers.	Today,	they’re	often	also	emailed	to	consumers	(as	an	example	of	electronic	media).	Coupons	are	offered	for	a	short	period	of	time	and	offer	a	discount	on	the	purchase	of	a	product	or	service.	One	common	way	that	coupons	are	used	is	for	buy	one	get	one	free	deals.
Customers	can	also	use	coupons	to	receive	a	percentage	off	their	total	purchase,	or	to	get	a	free	item	with	purchase.	In	addition	to	being	used	at	traditional	brick-and-mortar	stores,	coupons	can	also	be	used	at	online	retailers.	Many	times,	customers	will	simply	enter	a	coupon	code	at	checkout	in	order	to	receive	the	discount.	A	zine	is	a	small-
circulation	self-published	work,	usually	reproduced	via	photocopying.	Zines	are	most	often	created	by	individual	writers,	artists,	or	small	collectives,	and	bound	with	staples,	tape,	or	string.	Unlike	magazines,	which	are	typically	published	by	large	media	companies	on	a	regular	schedule,	zines	are	often	produced	sporadically	and	without	any
preconceived	notion	of	audience	or	market.	They’re	usually	much	smaller	than	corporate	magazines	as	well.	In	recent	years,	the	rise	of	the	Internet	has	made	it	easier	than	ever	to	produce	and	distribute	zines,	and	the	DIY	aesthetic	of	zine	culture	has	been	increasingly	embraced	by	mainstream	publishers	and	arts	organizations.	Yard	signs	become
very	popular	during	election	campaigns	when	parties	distribute	the	signs	as	a	form	of	flash	marketing	before	the	election.	A	yard	sign	typically	contains	the	name	and	logo	of	the	candidate	or	party,	along	with	a	slogan.	Yard	signs	are	placed	in	high	traffic	areas	such	as	near	busy	intersections.	They	are	also	often	placed	in	people’s	yards	with	the
homeowner’s	permission.	This	is	one	example	of	print	media	that	has	been	largely	unaffected	by	the	digital	revolution	of	recent	decades.	During	elections,	yard	signs	are	as	popular	as	ever.	A	periodical	is	a	booklet,	often	with	illustrations,	that	is	issued	at	fixed	intervals	(or	‘periods’),	typically	once	a	month	or	once	a	week.	It	contains	articles,	stories,
and	other	writing	on	a	specific	niche	or	topic,	such	as	economics	or	politics.	Examples	of	periodicals	include	The	Virginia	Quarterly	Review,	Slate,	Jacobin,	and	The	New	Statesman.	They’re	often	seen	as	a	high	culture	version	of	magazines,	exploring	well-edited,	detailed,	long-form	pieces	from	expert	authors	in	the	niche.	Periodicals	provide	a
convenient	and	in-depth	way	to	stay	up-to-date	on	current	events,	trends,	and	news.	Comic	books	are	illustrated	stories	that	tell	a	story	through	image	sequences	rather	than	paragraph-form	writing.	Targeted	at	youths,	they	tend	to	feature	superhero	characters	and	include	elements	of	fantasy	or	science	fiction.	Comic	books	are	typically	published	on
a	weekly	or	monthly	basis	and	are	typically	collected	into	“trade	paperbacks”	which	compile	several	issues	into	a	single	volume.	While	they	have	been	around	for	over	a	century,	comic	books	saw	their	golden	years	in	the	1950s	and	60s.	However,	they	have	seen	a	resurgence	in	popularity	in	recent	years,	thanks	in	part	to	the	success	of	movies	and
television	shows	based	on	their	characters.	Prior	to	the	internet,	phone	books	were	the	primary	way	for	people	seeking	help	to	contact	service	businesses.	The	most	famous	type	of	phone	book	is,	of	course,	Yellow	Pages.	To	make	money,	phone	books	would	often	also	have	featured	companies	who	would	pay	to	have	their	service	advertised	in	larger
text	or	with	additional	details.	There	used	to	be	controversy	surrounding	phone	books	because	they	publicly	displayed	people’s	phone	numbers.	This	allowed	anyone	to	call	someone’s	landline.	Some	countries	subsequently	implemented	‘silent’	phone	numbers	where	people	could	opt	to	have	their	phone	numbers	removed	from	public	records.	Since	the
rise	of	the	cell	phone,	as	well	as	the	emergence	of	the	internet,	phone	books	have	become	less	and	less	popular.	Nevertheless,	they	do	still	circulate	in	some	towns.	Postcards	are	a	personal	form	of	print	media	that	are	usually	just	sent	and	seen	between	a	small	group	of	people.	They	are	still	popular	with	people	who	are	traveling	and	want	to	send
messages	to	their	family	at	home.	The	postcard,	which	is	smaller	than	an	envelope	so	it	will	fit	in	the	post,	usually	has	a	picture	of	the	place	the	person	is	staying	on	the	front.	On	the	back,	there	is	space	to	write	a	short	letter	and	to	provide	the	address	of	the	place	you	are	sending	the	letter	to.	The	idea	of	a	postcard	is	to	send	a	personalized	message
to	someone	letting	them	know	you	are	thinking	of	them.	Social	media	such	as	Instagram	have	meant	people	are	able	to	send	personalized	images	instantaneously	have	quelled	the	enthusiasm	for	postcards.	However,	the	old-timey	thoughtfulness	associated	with	postcards	means	they’re	still	in	circuluation.	Greeting	cards	are	generally	fold-over	cards
that	are	cards	sent	to	express	a	variety	of	emotions,	from	congratulations	to	condolences.	They	often	include	an	image	or	photograph	on	the	front,	along	with	a	message	inside.	They	are	typically	given	on	special	occasions	such	as	birthdays,	holidays,	and	anniversaries.	However,	they	can	also	be	sent	simply	to	simply	express	thoughts	or	feelings,
especially	to	loved	ones.	Greeting	cards	remain	popular	because	they	are	personalized	and	a	sign	that	you	have	thought	of	the	person	enough	to	get	them	a	physical	gift.	The	receiver	can	physically	hold	the	card	and	read	the	message	at	their	leisure.	In	addition,	greeting	cards	can	be	kept	as	mementos	or	stored	in	photo	albums.	For	these	reasons,
greeting	cards	continue	to	be	a	popular	way	to	stay	connected	with	friends	and	loved	ones,	despite	the	rise	of	digital	media.	Letters	are	generally	a	one-to-one	form	of	communication	between	either	two	individuals	or	a	business	and	an	individual.	Before	telephones,	they	were	a	primary	way	of	communicating	with	family	who	lived	a	long	way	away.
During	old	wars,	they	were	also	one	of	the	only	ways	soldiers	could	stay	in	touch	with	loved	ones	back	home.	Companies	also	use	letters	to	send	bills	or	provide	updates	on	products	and	services.	Today,	most	companies	encourage	people	to	receive	communications	via	email	instead.	The	postal	service,	one	of	the	largest	government	bureaucracies	in
most	countries,	is	in	charge	of	moving	letters	around	the	world.	The	first	postal	services	in	the	USA	were	set	up	in	the	1640s,	starting	with	one	out	of	Boston.	Today	the	US	Postal	Service	employs	over	600,000	people	and	is	buoyed	not	by	letters,	but	by	packages.	Photography	was	invented	in	the	early	19th	century.	Its	earliest	recorded	use	was	in
1826	by	Joseph	Nicéphore	Niépce.	Niépce	used	a	camera	obscura	to	capture	an	image	on	a	pewter	plate,	which	he	then	coated	with	bitumen	and	exposed	to	sunlight.	This	process	produced	the	world’s	first	permanent	photograph.	However,	it	was	not	until	1839	that	photography	truly	began	to	develop	as	an	art	form.	That	year,	Louis	Daguerre
invented	the	daguerreotype,	a	photographic	process	that	produced	high-quality	images	on	metal	plates.	The	daguerreotype	quickly	became	popular,	and	by	the	1850s,	there	were	numerous	studios	specializing	in	this	type	of	photography.	Photography	is	a	celebrated	art	form	that	can	have	a	serious	impact	on	the	cultural	zeitgeist.	Images	of	war	from
Vietnam,	for	example,	spurred	on	the	Vietnam	war	protests	of	the	1970s.	Great	world-influencing	photography	is	celebrated	in	art	galleries	and	yearly	prizes.	The	most	cherished	photography	prize	is	the	Pulitzer	Prize,	which	has	been	awarded	since	1942.	A	yearbook	is	a	published	compilation	of	photographs	and	other	images	typically	documenting
the	events	of	a	school	year.	Yearbooks	are	generally	published	annually,	though	some	schools	opt	for	biennial	or	triennial	publications.	The	photos	within	a	yearbook	provide	a	visual	record	of	the	activities	and	people	associated	with	the	school	during	that	academic	year.	Images	may	include	portraits,	class,	and	individual	photos,	action	shots	of	sports
teams	and	club	members,	as	well	as	images	of	special	events	such	as	proms	and	graduation	ceremonies.	In	addition	to	photos,	many	yearbooks	also	include	snippets	of	text,	which	may	document	important	moments	or	provide	details	about	student	life.	Yearbooks	can	be	a	cherished	keepsake	for	former	students,	offering	a	glimpse	into	their	past	and
providing	a	source	of	nostalgia	for	years	Print	media	is	any	form	of	media	that	exists	in	a	printed,	in-based	form.	It’s	contrasted	to	digital	media	which,	in	many	ways,	is	a	technological	innovation	that	superseded	it.	Nevertheless,	many	forms	of	print	media	persist	to	this	day	in	niched-down	formats.	While	print	media	is	never	going	to	go	away	entirely,
it	will	continue	to	evolve	out	of	the	mainstream	as	the	world	is	increasingly	digitized.	New	media	has	significant	advantages	including	the	fact	it	can	be	shared	and	stored	more	easily.	In	the	whirlwind	of	social	media,	email	and	endless	scrolling	on	Google,	it’s	easy	to	dismiss	print	media	as	a	thing	of	the	past.	But,	while	digital	reigns	supreme	in	many
areas,	print	still	holds	a	unique	power	–	a	tangible	connection	that	digital	media	just	can’t	replicate.So,	what	exactly	is	print	media?Simply	put,	print	media	encompasses	any	form	of	communication	that’s	physically	printed	on	paper.	We’re	talking	newspapers,	magazines,	books,	brochures,	flyers,	posters	–	the	list	goes	on.In	this	guide,	we
explore:What	is	print	media?Importance	of	print	mediaAdvantages	of	print	mediaPrint	media	examplesLet’s	jump	in.Print	media	is	a	traditional	form	of	mass	communication	that	utilises	physical	printed	materials	to	distribute	information	and	entertainment	to	a	wide	audience.	This	medium	has	been	around	for	centuries,	with	the	earliest	forms	dating
back	to	ancient	civilisations.		Print	media	encompasses	a	variety	of	formats,	including	newspapers,	magazines,	books,	brochures,	and	pamphlets.	These	publications	are	typically	produced	on	paper	using	printing	presses	or	other	printing	technologies.		Newspapers	are	a	staple	of	print	media,	providing	daily	or	weekly	coverage	of	local,	national,	and
international	news.	Magazines	offer	in-depth	articles	and	features	on	a	variety	of	topics,	while	books	provide	longer-form	narratives	and	information.		Print	media	has	played	a	crucial	role	in	shaping	public	opinion,	disseminating	knowledge,	and	fostering	cultural	exchange.	While	digital	media	has	become	increasingly	popular	in	recent	years,	print
media	continues	to	hold	a	significant	place	in	society,	particularly	for	in-depth	reporting,	analysis,	and	preservation	of	information.Print	media	remains	vital	despite	the	digital	surge	we	see	today.	Print	media	is	certainly	not	dead	and	not	going	anywhere,	either.It	offers	a	tangible	experience,	fostering	deeper	engagement	with	content.	Print
publications	often	provide	in-depth	analysis	and	investigative	reporting,	contributing	to	informed	public	discourse.		Moreover,	print	media	holds	a	sense	of	credibility	and	permanence,	serving	as	a	reliable	source	of	information.Local	newspapers	play	a	crucial	role	in	community	building,	while	magazines	cater	to	diverse	interests.	Print	media	also
serves	as	a	historical	record,	preserving	knowledge	and	culture	for	future	generations.The	primary	goal	of	marketing	collateral	is	to	provide	potential	customers	with	valuable	information	about	your	products	or	services,	ultimately	driving	them	towards	a	purchase	decision.At	Image	Box	Design,	we	offer	print	design	and	marketing	collateral	for	any
design	projects	you	may	have.	From	advertising	design	and	brochures	to	logo	design	and	branding,	we	can	help.	Get	in	touch	or	take	a	look	at	our	graphic	design	portfolio.We	know	that	digital	media	has	undoubtedly	transformed	the	media	landscape,	but	print	media	continues	to	hold	a	significant	place,	offering	many	benefits	that	cater	to	specific
needs	and	preferences.Of	course,	print	isn’t	without	its	challenges.	It’s	not	as	easily	measurable	as	digital,	and	it	can	be	more	expensive	to	produce.	But	the	key	is	to	see	print	and	digital	as	complementary,	not	competing,	forces.A	smart	marketing	strategy	leverages	the	strengths	of	both,	using	print	to	build	brand	awareness	and	create	a	lasting
impression,	while	digital	drives	traffic	and	measures	results.Here	are	some	of	the	advantages	of	print	media:Unlike	fleeting	digital	content,	print	media	offers	a	tangible	experience.	Readers	can	hold	it,	feel	the	paper,	and	even	appreciate	the	smell	of	ink.	This	physicality	creates	a	stronger	connection	and	often	lends	a	sense	of	credibility	that	digital
media	sometimes	lacks.		Print	publications,	especially	newspapers	and	magazines,	often	provide	more	in-depth	reporting,	analysis,	and	commentary	than	their	online	counterparts.	This	allows	for	a	deeper	understanding	of	complex	issues	and	fosters	critical	thinking.		Print	media	can	be	highly	targeted.	Publications	often	cater	to	specific
demographics,	interests,	or	geographic	locations,	allowing	advertisers	to	reach	their	desired	audience	effectively.		In	a	world	saturated	with	digital	content,	print	media	offers	a	less	cluttered	environment.	Ads	in	print	publications	may	face	less	competition	for	attention	compared	to	online	ads,	potentially	leading	to	higher	engagement	rates.		Print
media	has	a	longer	lifespan	than	digital	content.	Magazines	and	newspapers	can	be	kept	and	referred	to	multiple	times,	extending	their	reach	and	impact.		Local	newspapers	and	publications	play	a	vital	role	in	fostering	community	spirit	by	providing	local	news,	events,	and	information	that	connects	people	and	strengthens	social	bonds.		Print	media
serves	as	a	historical	record,	preserving	information	and	knowledge	for	future	generations.	Libraries	and	archives	rely	heavily	on	print	materials	for	research	and	historical	documentation.		Read	our	guide	for	more	information:	12	Key	Advantages	of	Print	AdvertisingHere	are	some	common	examples	of	print	media:Newspapers:	These	are	publications
that	are	printed	daily	or	weekly	and	contain	news,	articles,	and	advertisements.	Examples	include	The	New	York	Times,	The	Washington	Post,	and	your	local	city	newspaper.Magazines:	Magazines	are	published	less	frequently	than	newspapers	(weekly,	monthly,	quarterly)	and	often	focus	on	specific	topics	or	interests,	such	as	fashion,	sports,	or
current	affairs.	Examples	include	Vogue,	Sports	Illustrated,	and	Time	magazine.Books:	Books	are	longer-form	publications	that	can	be	fiction	or	non-fiction.	They	are	typically	bound	and	have	a	cover.	Examples	include	novels,	textbooks,	biographies,	and	cookbooks.Brochures	and	pamphlets:	These	are	smaller,	unbound	publications	that	are	often	used
for	advertising	or	informational	purposes.	They	might	be	used	to	promote	a	business,	event,	or	cause.Flyers	and	leaflets:	These	are	similar	to	brochures	but	are	usually	smaller	and	less	formal.	They	are	often	used	to	distribute	information	quickly	and	cheaply,	such	as	for	local	events	or	promotions.Posters:	Posters	are	large	printed	sheets	that	are	used
for	display,	often	to	advertise	events	or	products.	They	can	also	be	used	for	decorative	purposes.Newsletters:	Newsletters	are	publications	that	are	typically	sent	regularly	to	a	specific	audience,	such	as	members	of	an	organisation	or	subscribers	to	a	service.	They	often	contain	news,	updates,	and	information	related	to	the	organisation	or	topic.At
Image	Box	Design,	we	help	brands	and	businesses	across	the	UK	with	their	marketing	collateral	from	print	to	digital	media.	If	you’re	looking	for	print	design,	branding,	logo	design,	print	management,	brochure	design	or	creative	illustrations,	reach	out	to	our	team	for	a	quote.	Get	in	touch	with	us	today	to	find	out	how	we	can	help	with	your
project!Traditional	print	media	is	a	form	of	communication	using	physical	media	like	newspapers	and	magazines.	It	offers	a	tactile	experience	and	physical	presence,	unlike	its	digital	counterpart.	Even	in	the	digital	age,	print	advertising	remains	a	valuable	part	of	a	comprehensive	marketing	strategy	for	many	local	businesses.	Print	media’s	main
purpose	is	to	inform,	entertain,	and	persuade.	It	allows	marketers	to	reach	a	target	audience	with	targeted	content.	Direct	mail	campaigns	and	print	marketing,	including	billboards	and	direct	mail,	can	create	a	lasting	impression,	especially	for	specific	interests,	and	drive	potential	customers	to	retail	stores	or	online	sales.	Non-print	media
encompasses	various	forms	of	communication	without	a	physical	print	component.	This	includes	digital	media	like	social	media,	blogs,	and	audio	content.	While	the	rise	of	digital	media	has	changed	media	consumption	habits,	print	media	still	provides	a	sense	of	trust	and	a	tangible	connection	that	digital	marketing	sometimes	lacks.	QR	codes	can
bridge	the	gap,	linking	print	to	digital	media	assets.		The	various	materials	or	publications	which	are	printed	on	paper	and	are	distributed	are	termed	as	‘print	media’.	For	example,	vendors	either	distribute	newspapers	to	the	customers	or	the	customers	purchase	the	newspapers	from	the	vendors	in	its	physical	format.	There	are	no	special
requirements	of	any	latest	technology	or	excess	funds	in	the	case	of	print	media.	However,	due	to	the	gaining	popularity	Of	mobile	technology	and	internet	which	facilitates	easy	access	to	any	news	or	information	demanded	from	anywhere,	the	role	of	print	media	might	get	decreased	in	the	days	to	come.	Different	types	of	print	media	are	as	follows:
Newspaper:	A	typical	example	of	local	advertising	mode	can	be	seen	in	the	form	of	newspapers.	They	are	usually	distributed	in	almost	each	house	of	a	certain	locality	and	thus	can	be	considered	to	be	having	the	local	coverage.	There	is	daily	publication	of	newspapers.	The	circulation	of	a	newspaper	and	its	selection	of	news,	features	and	editorials
catering	to	the	requirements	and	needs	of	the	target	readers,	determine	its	popularity.	Some	popular	newspapers	in	India	are	The	Hindustan	Times,	The	Times	of	India	and	The	Economic	Times;	while	some	regional	newspapers	are	Pioneer,	Nav	Bharat	Times,	The	Hindu,	Amar	Ujala,	etc.	However,	an	ample	amount	of	local	newspapers	can	also	be
found	in	India.	For	example,	some	widely	read	newspapers	in	metros	are	The	Illustrated	Weekly	Of	India,	Link,	Blitz,	etc.	Magazines:	People	having	some	amount	of	interest	in	households,	sports,	movies,	industry,	politics,	etc.,	subscribe	to	specialised	publications	called	magazines.	For	example,	the	latest	news	of	film	industry	is	provided	by	Filmfare
which	is	a	good	mode	Of	advertisement	for	outfits,	cosmetic	products,	and	jewellery.	In	the	same	way,	the	news	related	to	industry	and	business	can	be	gained	from	Business	World,	Business	Today,	etc.	Broadcasting	Media:	Broadcasting	media	(mainly	TV	and	radio)	are	mostly	considered	to	be	associated	with	advertising.	The	individuals	who	lack	any
other	source	of	information	or	are	not	able	to	read	and	assess	the	current	happenings	in	the	world	rely	on	such	media.	Different	types	of	broadcasting	media	are	as	follows:	Television:	The	most	powerful,	influential	and	thrilling	among	all	forms	Of	media	is	the	television.	The	ability	of	televisions	to	bring	sound,	motion,	images	and	colour	together,	is
said	to	make	them	the	ideal	medium	of	advertisement.	Thus,	the	advertisers	can	increase	their	chances	of	creating	most	attractive	and	creative	advertisement	messages	by	making	use	of	such	features	of	televisions,	as	against	other	media.	Though,	having	such	great	benefits,	there	are	still	a	number	of	limitations	associated	with	the	TV	which	prevent
its	use	in	some	special	situations.	Radio:	Radio	is	a	form	of	media	which	attracts	the	ears	and	brain	of	the	listeners.	It	is	one	of	the	oldest	medium	of	advertising.	Different	AM	and	FM	stations	are	broadcasted	daily.	People	are	fond	of	Radio	City,	Radio	Mirchi,	Vividh	Bharti	and	other	stations.	Local	advertisers	regularly	use	the	radio	for	communicating
new	products,	services,	events,	etc.	Internet	Advertising	Media:	It	refers	to	the	marketing	of	products	or	services	with	the	help	of	internet.	When	some	kind	of	promotional	activity	in	the	form	of	delivering	marketing	messages	intended	to	attract	the	attention	Of	new	customers	are	conducted	by	using	the	internet	or	World	Wide	Web,	it	is	termed
as	online/internet	advertising,	web	marketing,	Online	marketing	or	“-Marketing.	A	lot	of	benefits	are	presented	to	the	marketer	by	the	internet,	one	of	which	is	the	lowered	costs	of	information	and	media	distribution	to	reach	to	the	customers	worldwide.	The	different	online	media	are	as	follows:	Banner	Ads:	These	are	called	banner	ads	as	the	major
portion	of	the	screen	of	the	computer	or	laptop	is	covered	with	the	ad.	These	may	be	placed	at	the	top	or	bottom	of	the	screen.	These	may	have	different	sizes	as	per	the	content	of	the	ads.	Tickers:	It	looks	like	a	dialogue	box	which	moves	across	the	screen.	It	resembles	to	an	alert	or	error	message.	Interstitial	Ads:	Some	ads	appear	on	the	screen
while	the	desired	page	is	opening.	These	ads	utilise	the	time	lapse	between	the	clicking	and	loading	of	a	page.	Once	the	person	clicks	on	such	ads	the	page	automatically	shifts	to	the	advertiser’s	page.	Pop-Up	Ads:	Such	ads	appear	on	the	screen	as	soon	as	the	person	opens	a	particular	site.	Before	accessing	the	site,	the	person	is	offered	with	such	ads
which	contain	organisational	messages.	Now-a-days,	other	organisations	may	have	the	authority	to	post	ads	on	different	web	pages.	Video	Ads:	Now-a-days	many	online	advertisers	use	video	advertising,	in	which	different	video	clips	are	made	available	on	the	screen	at	left,	centre	or	right	side	of	the	screen.	YouTube	also	displays	some	ads	before
playing	the	actual	video.


